Review Article

Cultural Tourism from an Academic Perspective

Tina Orel Frank
University of Primorska, Faculty of Tourism Studies — Turistica, Slovenia
tina.orel@fts.upr.si

Zorana Medaric
University of Primorska, Faculty of Tourism Studies — Turistica, Slovenia
zorana.medaric@fts.upr.si

Cultural tourism is a rather new term that has been much discussed in recent years.
Despite many empirical surveys dealing with the notion of cultural tourism, its defi-
nition remains elusive. The objective of this research is to investigate the presumably
abundant differentiating experts’ views on how to define cultural tourism as well as to
spot the appearing ‘subgroups’ that the theory classifies as being subtypes of cultural
tourism. To reach this objective, recently published scientific papers will be explored
in terms of extracting experts’ perspective on defining cultural tourism. The paper
aims at finding similarities as well as discrepancies among the obtained definitions.
It also focuses on extracting authors’ views on what subgroup types could still be

defined as a part of cultural tourism.
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Introduction

With its rapid development and growth, tourism has
specialised and spread into numerous subfields. Cul-
tural tourism is just one of them, yet one of the most
discussed and analysed, particularly since the 1990s.
Even though the term started to be used only in recent
years the idea of cultural tourism is not in any way new.
According to Richards (2018), in the post-World War
11 period, cultural tourism began to emerge as a so-
cial phenomenon and as a relevant issue in academic
studies.

Starting with the dilemma of objectively defining
tourism, as well as culture as such, the interpretations
of cultural tourism vary. A vast number of perspec-
tives and ways exist to define the two main concepts,
tourism and culture, inside the compound cultural
tourism, which underlines the problem of providing
one tangible all-purpose definition of cultural tourism.
“There are almost as many definitions and variations

of definitions of cultural tourism as there are cultural
tourists, McKercher and Du Cros (2002, p. 3) claim.
The purpose of this work is to review the current def-
initions of cultural tourism appearing in academic
work.

The theoretical part views cultural tourism from
two angles. Firstly, it considers the definitions of the
two concepts inside cultural tourism separately; sec-
ondly, it discusses the two appearing perspectives in
defining cultural tourism as a lexical unit. Neverthe-
less, it should be noted that the definitions of tourism
and culture separately do not just simply combine in
defining cultural tourism. This is a much more com-
plex concept in which tourism and culture interact and
overlap.

The understanding and conceptualising of tourism,
culture, and cultural tourism have undoubtedly un-
dergone many major and minor changes in recent
years, especially in ‘the extent of cultural tourism con-
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sumption, and the forms of culture being consumed
by cultural tourists’ (Richards, 1996). Defining cultural
tourism is therefore also a time-bound task. Hence,
this paper examines the recent definitions of cultural
tourism appearing in 2018 in academic texts with the
purpose of exploring the recent perspectives on cul-
tural tourism in the academic sphere.

Two Main Concepts: Tourism and Culture

If we base the definition of cultural tourism on the two
key concepts — culture and tourism - we can define
cultural tourism from the perspective of the definition
of tourism or from the perspective of the definition of
culture. This part of the paper examines the definitions
of tourism and culture from the two separate perspec-
tives. Nevertheless, it should be mentioned that certain
authors do not make a clear distinction between the
two. As for MacCannell (1993) and Jamal and Robin-
son (2009, p. 3), all tourism is a cultural experience, or
even further, for Urry (1990) ‘tourism is culture’ This
aspect makes the definition of cultural tourism even
more demanding as tourism as a whole is treated as an
element of culture. This additionally blurs the under-
standing of the concept of cultural tourism and hin-
ders the path of investigating its specific features, its
unique types of expeditions, typical destinations, and
the typology of cultural tourists (Rohrscheidt, 2008).

Tourism

In the previous six years, tourism has played a leading
role in the global economy (World Travel & Tourism
Council, 2017) and, as such, it has surpassed the oil,
food and auto industries (UNWTO, 2017). In 2017
alone, the number of international arrivals grew by 7%
to 1,322 million, which surpassed the previous trend
of 4% annual growth, started in 2010 (UNWTO, 2018).
These data show tourism to be a key developmental
and research topic, but tourism is much more than sta-
tistical data on economic growth. It is the lens through
which to look and give meaning to modern and post-
modern reality (Bin Salim, Ibrahim, & Hassan. 2012,
p. 137). Viewed as such, the definition of tourism re-
mains problematic for those who analyse it (Lickorish
& Jenkins, 1997, p. 1). Because tourism has shown mas-
sive development and growth in recent years, there are
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many players dealing with it from many different per-
spectives, which leads to a vast number of possible
definitions that nevertheless also vary in time. Its def-
inition thus varies on the perspective from which it is
studied (Mason, 2015).

In general, tourism definitions are separated into
conceptual and statistical (technical or operational)
definitions (Lickorish & Jenkins, 1997; Vanhove, 2005;
Gilbert, 1990). Statistical or technical definitions view
tourism as an economic sector and thus evaluate and
measure the value of tourism, which is particularly
variable in different countries, whereas the concep-
tual definitions see tourism as a broader activity af-
fecting many other aspects of reality and deal with
the core meaning of tourism. UNWTO (1993) defines
tourism as ‘the activities of persons during their travel
and stay in a place outside their usual place of resi-
dence, for a continuous period of less than one year,
for leisure, business or other purposes. These kinds of
definitions arise from the need to statistically measure
the standards inside tourism (Mieczkowski, 1990, in
Vanhove, 2005). Conceptual definitions, on the other
hand, view tourism as a broader phenomenon. One of
the conceptual definitions, proposed by Kaspar (1996,
pp- 15-16, in Planina & Mihali¢, 2002), views tourism
as the whole of relations and phenomena that are a
consequence of travelling to less known places and
communities for a shorter time with the intent to sat-
isfy certain needs.

Inside the realm of tourism-related definitions of
cultural tourism, one open difficulty is the criterion
for distinguishing cultural tourism within the overall
phenomenon of tourism (Rohrscheidt, 2008). The au-
thor places the essence of the problem in the question
of ‘what importance should be given to culture-related
goals during a touring event and/or whit what inten-
sity should culture-related contents appear during a
trip so that it may be classified as a cultural travel’ (p.
47). Further to this dilemma, the next question arises,
concerning the understanding of the types of attrac-
tions and trips. More specifically, which attractions or
trips are considered cultural and which are not?

Rohrscheidt (2008), who investigated many dif-
ferent approaches to defining the concept of cultural
tourism with a specific goal of providing a holistic
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functional definition of cultural tourism, proposed
a definition that is based on the holistic definition
of tourism, acknowledging its superiority, by con-
ceptualising cultural tourism as one of the forms in
which tourism appears. After examining the defini-
tions, the author proposed a definition that ‘will not
only present academic approach to significant fea-
tures of cultural tourism but will also make it pos-
sible to practically distinguish its catalogue of prod-
ucts from options on offer from other branches of
tourism’ (Rohrscheidt, 2008). His definition takes into
account cultural tourism from phenomenological and
economics aspects and defines cultural tourism in the
following way (Rohrscheidt, 2008, p. 58):

The term ‘cultural tourism’ may relate to all
tourist expeditions taken by groups or individ-
uals, where encounters with sites, events and
other assets of high culture or popular culture,
or effort aimed at improving one’s knowledge
of the surrounding world organized by man
are the essential part/aspect of the traveller’s
itinerary or are a clinching argument for in-
dividuals’ decision on whether or not take up
such a journey/participate in such a trip.

Culture

‘Culture’ is another all-embracing term appearing in
many possible forms, thus comprising many possible
definitions. Tomlinson (1991, p. 4) notes that all these
definitions either prove that there is confusion in this
area or that the term itself is so broad that it can ac-
tually account for all the described forms. Instead of
trying to define what culture is, Tomlinson (1991) pro-
poses focusing on how the term is used. Two possi-
ble ways of perceiving culture are seen as a process
(process-based) or as a product (product-based). The
view on culture as a process is derived from anthro-
pology and sociology, ‘which regard culture mainly as
codes of conduct embedded in a specific social group’
(Richards, 1996, p. 229), whereas culture as a prod-
uct approach regards culture as the product of ‘indi-
vidual or group activities to which certain meanings
are attached’ (p. 229). Richards (1996) adds that the
two terms rarely overlap, however in tourism there ex-
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ists a certain level of integration. Culture as process
is transformed through tourism (as well as through
other social mechanisms) into culture as product. Cul-
ture is the aim of tourist arrivals whereas the presence
of tourists also leads to creating cultural manifesta-
tions.

The first, classic definition of culture by Tylor (1871)
is rather broad and (still) widely used among social sci-
ence researchers. He defined culture as ‘that complex
whole which includes knowledge, belief, art, morals,
law, custom, and any other capabilities and habits ac-
quired by man as a member of society’ (Bennett, 2015,
p- 547), although in general discourse culture was often
understood in more narrow terms. The perception of
culture has also been changing through time. Up until
1970, the general scope of culture was often limited to
what is generally described as ‘high culture’ (literature,
arts, music, etc.). However, the 1980s proposed a new
general understanding of the culture that also touches
upon tangible artefacts (sites) and intangible compo-
nents (behaviour, customs, etc.), which were generally
described as a part of the ‘low culture’ (Richards, 1996,
p- 25), popular or daily culture. Hofstede added an
additional perspective that stresses the aspect of con-
stant contact and interaction between cultures: ‘cul-
ture refers to the cumulative deposit of knowledge,
experience, beliefs, values, attitudes, meanings, hier-
archies, religion, notions of time, roles, spatial rela-
tions, concepts of the universe, and material objects
and possessions acquired by a group of people in the
course of generations through individual and group
striving’ (Hofstede, 1997).

The definition if cultural tourism can, therefore, be
based on a broad understanding of culture, for exam-
ple, Dreyer’s definition that defines cultural tourism as
‘any journey focusing on (broadly understood) “cul-
ture” Hence, the term refers to a specific (new) seg-
ment of tourism. Educational and study tours consti-
tute special forms within this segment’ (Dreyer, 2000,
p- 21). In this manner, cultural tourism could be any
kind of tourism involving educational or entertaining
components (Rohrscheidt, 2008). Considering this
broader comprehension of culture, it offers a limitless
list of what could be considered as cultural, compris-
ing almost all aspects of human life. An example of this
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view on defining cultural tourism could be found in
the additional part of Dreyer’s aforementioned defini-
tion: ‘In broader meaning, the term of cultural tourism
contains the element of “culture in tourism.” Hence,
each form of tourism with integral cultural features is
understood as cultural tourismy’ (Dreyer, 2000).

Cultural Tourism: Definitions

In 2013, The Routledge Handbook of Cultural Tourism
(Smith & Richards, 2013) was one of the first works to
offer a broader insight into many perspectives on cul-
tural tourism. The introduction explains that cultural
tourism is more in the discourse of academics and pol-
icymakers than in the minds of those who visit cultural
attractions and attend cultural events (p. 1). The men-
tioned work comprises 50 chapters that shed light on
many perspectives from which to examine the idea of
cultural tourism. There are three main themes to un-
derstanding the book’s key messages. Firstly, the truth
in cultural tourism lays in contemporary events and
not from an eternally true perspective. Secondly, cul-
tural tourism should be considered a global issue and,
thirdly, the understanding of cultural tourism asks for
a critical analysis of the social dynamics inside attrac-
tions or destinations.

Bonink (1992, in Richards, 1996) reviewed the ex-
isting definitions of cultural tourism and established
two main approaches: the sites and monuments ap-
proach or descriptive approach and the conceptual ap-
proach. The two approaches are clearly different in the
aspect that the first, more technical, focuses on the
types of cultural tourism attractions and the numbers
of cultural tourists, whereas the second is stating the
motives and activities of cultural tourists. The first ap-
proach is strongly tied to the understanding of cul-
ture as a product and tries to identify all the sites and
other attractions that cultural tourists visit. By narrow-
ing the possible sites and providing typologies of cul-
tural tourism attractions, these kinds of definitions see
cultural tourism from a technical perspective and fail
to explore the activities and motives behind the vis-
its of cultural tourists. The conceptual approach, in
contrast, aims to define the motives and meanings at-
tached to cultural tourism activities and is hence more
process-based. McIntosh and Goeldner (1986), for ex-

CULTURAL TOURISM FROM AN ACADEMIC PERSPECTIVE

ample, define cultural tourism as comprising ‘all as-
pects of travel, whereby travellers learn about the his-
tory and heritage of others or about their contempo-
rary ways of life or thought’

Similarly, ATLAS (see http://www.tram-research
.com/atlas/presentation.htm) also distinguishes be-
tween the conceptual and technical definition of cul-
tural tourism: the first focuses more on the motives of
cultural visits, whereas the second establishes the cul-
tural sites and attractions cultural tourists might visit.
The latter two could be considered more holistic defi-
nitions of tourism as they contain a more comprehen-
sive presentation of the phenomenon. They give more
focus on culture itself as the goal for tourism and also
pay more attention to the individual characteristics of
travellers inside this type of tourism.

McKecher and Du Cros (2002) also observed def-
initions of cultural tourism and put them in four cat-
egories: tourism-derived, motivational, experiential,
and operational. Tourism-derived definitions put the
concept of cultural tourism inside the framework of
tourism and tourism management theory. They, there-
fore, recognise cultural tourism as special interest
tourism, in which culture stands as a basis for tourist
attraction or motivation to travel (McIntosh & Goeld-
ner, 1986; Zeppel, 1992; Ap, 1999; in McKercher and
Du Cros, 2002; Dreyer, 2000), or as involving interre-
lationships between people, places, and cultural her-
itage (Zeppel & Hall, 1991, in McKercher & Du Cros,
2002). Motivational definitions consider motivation
to be the key factor in defining cultural tourism. They
state that cultural tourists are motivated to travel for
different reasons than other tourists. UNWTO states
that cultural tourists travel for study tours, perform-
ing arts and cultural tours, travel to festivals and other
events, visit sites and monuments, travel to study na-
ture, folklore or art, and pilgrimages (UNWTO, 1985,
p. 6, in McKercher & Du Cros, 2002). Experiential or
aspirational definitions consider cultural tourism to
be an experiential activity that involves experiencing
or being in contact with the unique social fabric, her-
itage, and special character of places (Blackwell, 1997;
Schweitzer, 1999, in McKercher & Du Cross, 2002).
The last, operational definitions, which are the most
common, try to define the places, services, activities,
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etc. people visit inside cultural tourism. Nevertheless,
it is difficult to state clear parameters to what activity
is considered cultural tourism and what is not. There-
fore, McKercher and Du Cros (2002) propose using
the term cultural tourism as an umbrella term com-
prising many related activities, such as historical, eth-
nic, arts, museum tourism, etc.

Richards (2003) divided the above-mentioned defi-
nitional approaches into two axes: (1) experiential/con-
ceptual vs operational/measurement and (2) tourism-
derived/supply vs motivational/demand (Figure 1).
The first one is differentiated in terms of purpose,
meaning that we either try to conceptualise the term
as well as its meaning for (cultural) tourists or merely
count the number of people participating. The second
one is differentiated in terms of interest in the knowl-
edge about the market for the tourism industry on the
one hand and in understanding the existence of de-
mand on the other. In his recent study Richards (2018)
identified some additional challenges with regard to
the definition of the concept of cultural tourism in the
future. He highlights that more focus should be put on
studying the practices of cultural tourism. The main
problem of the above-presented approach is that it fails
to measure the meaning of the phenomenon (experi-
ential/conceptual) on the one hand and the integration
of supply (tourism-derived definition) and demand
(motivational) on the other. He, therefore, proposes
studying mainly practices of cultural system which
form a system compound of (a) resources (tangible
and intangible heritage, contemporary culture, cre-
ative industries, lifestyles etc.); (b) competences (ways
of doing cultural tourism, increased cultural capital,
reading and interpreting cultural resources, develop-
ment of cultural routes); and (c) meanings (learning,
identity, citizenship), which are interrelated and mu-
tually dependent (Richards, 2018).

Research

The present research aimed at extracting current defi-
nitions of cultural tourism in research articles. To find
relevant scientific articles, we used the key term ‘cul-
tural tourism’ that appeared in the title, among the
keywords, or in the abstract of articles. For the term
‘extraction, we used the Science Direct, SAGE, Wiley,
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Experiental/
conceptual

(meaning)

Tourism
derived/reso-
urce-based
(supply)

Motivational

(demand)

Operational
(measure-
ment)

Cultural Tourism Definitional Field
(adapted from Richards, 2003)

Figure 1

and Taylor & Francis databases. As for the publishing
date, we were solely interested in recently published
papers, and thus reduced the number of research el-
ements to journal articles published in 2018. In total,
43 scientific articles were selected. Further context-
based selection, however, revealed that some were not
dealing with cultural tourism at all or the term ‘cul-
tural tourism’ was mentioned in a different context
than that of tourism research (for example, in the con-
text of mathematics, computer studies, etc.) and were
hence excluded. Therefore, the final sample consisted
of 30 scientific articles.

The aim of our research was twofold: (a) to explore
how cultural tourism is currently defined within the
scientific language of tourism in the present year and
(b) to identify the main ‘subgroups’ of cultural tourism
as presented within articles.

Findings

The definitions of cultural tourism within the articles
we researched reflect the diversity of cultural tourism
research and the width of this broad field. Richards
(2003) explains that it is not possible to adopt only
one universal definition of cultural tourism since the
definition depends on the perspective taken and the
objectives aimed at when defining cultural tourism.
According to Richards (2018), the definition of cul-
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tural tourism has also made a journey from the orig-
inal very broad uNwToO definition, including practi-
cally all tourism experiences, through more narrow
definitions that attempt to provide support in under-
standing and measuring cultural tourism, back to the
new UNWTO definition, which is again much broader
as it is defined as ‘a type of tourism activity in which
the visitor’s essential motivation is to learn, discover,
experience and consume the tangible and intangible
cultural attractions/products in a tourism destination.
These attractions/products relate to a set of distinctive
material, intellectual, spiritual and emotional features
of a society that encompasses arts and architecture,
historical and cultural heritage, culinary heritage, lit-
erature, music, creative industries and the living cul-
tures with their lifestyles, value systems, beliefs and
traditions’ (UNWTO, 2018, p. 18).

Motivation for Travel

While most definitions of cultural tourism used within
the researched articles were not necessarily very broad,
they often focus on the activity of tourists and culture
as a main motivation for their travel. Therefore, we can
claim that the definitions mostly fell into the realm of
motivational definitions. Frequently, they also empha-
sise the experience aspect (Chen & Rahman, 2018) and
information/knowledge gain (Chiao, Chen, & Huang,
2018). The ATLAS (see http://www.tram-research
.com/atlas/presentation.htm) conceptual definition
that joins both aspects, is also sometimes used as a
starting point for the article: ‘the movement of persons
to cultural attractions away from their normal place of
residence, with the intention to gather new informa-
tion and experiences to satisfy their cultural needs’ (ex.
Su & Teng, 2018). In one case, the 1985 UNwTO cul-
tural tourism definition that falls into this domain was
used: ‘cultural tourism includes movements of per-
sons for essentially cultural motivations such as study
tours, performing arts and other cultural tours, travel
to festivals and other cultural events, visits to sites and
monuments and travel to study nature folklore or art
or pilgrimages’ (UNWTO, 1985, in Vinodan & Meera,
2018, p. 76). As presented above, the 2018 uNwTO def-
inition used in the article of Richards (2018) can also
be characterised as a motivational one.
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Cultural Consumption and Experience

The term cultural tourism is also used to explain the
consumption of, for example, art, heritage, movies, etc.
In this context, the definition is sometimes somewhat
narrowed to the understanding of tourism as a specific
cultural manifestation, like for example ethnic tourism
in Lugu Lake in China in the article of Wei, Qian and
Sun (2018), where tourists are interested in the ‘matri-
archal’ social organisation and the distinct marriage
practice of Mosuo. In this case, for example, authors
confine cultural tourism to ethnic tourism. Chen and
Rahman (2018) further explore the behavioural in-
tention of arts festival tourists. They stress an im-
portant concept of MTE (memorable tourism expe-
riences) that is ‘@ tourism experience remembered
and recalled after the event has occurred’ (Kim, Lee,
Uysal, Lim, & Ahn; 2015, p. 2). According to Chen
and Rahman (2018) view, this concept is often over-
looked when researching cultural tourism. In defining
cultural tourism, they, hence, follow the typology by
which cultural tourism is used as an activity and visi-
tation by the tourists to cultural destinations (Silberg,
1995; Richards, 1996; Reisinger, 1994, in Chen and Rah-
man, 2018) where the emphasis is on the experience of
the tourist during the visit. One of the rather narrow
definitions in this context is that of Libang, Wenjuan,
and Jinghui (2018) who define cultural tourism as ‘a
kind of tourism where travellers are engaged in enter-
tainment and local culture’ (Fu, Gao, & Chai, 2014, in
Libang, Wenjuan, & Jinghui, 2018).

Structural Characteristics of Cultural Tourism
In relation to the definition of cultural tourism, Her-
nandez-Mogollon, Duarte, and Folgado-Fernandez
(2018) highlight the importance of its structural ele-
ments, i.e., elements that cannot be transferred from
one location to another and are derived from ‘Tocal
traditions, cultural heritage, historical sites and build-
ings, museums, food-related heritage and other types
of natural and manufactured resources permanently
present in specific places’ (Herndndez-Mogollén et al.,
2018, p. 171).

In their study about the tourist experience of man-
agement of a heritage tourism product, Wijayanti and
Damanik (2018) emphasise the tangible and intangi-
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ble structural aspect of cultural tourism and define it
as: ‘Cultural tourism offers both tangible and intan-
gible cultural attractions, living culture, and cultural
heritage’

Subfields of Cultural Tourism?
As a part of our research, we attempted to identify
the sub-fields of cultural tourism. Here, it has to be
mentioned that our keyword in searching for arti-
cles was only ‘cultural tourism’; if we had searched
specifically for the phrases that define the ‘emerging
niches’ in which, according to Richards (2018), cul-
tural tourism has been fragmenting, such as gastro-
nomic tourism, film tourism, arts tourism etc., we
would have probably identified more articles with
these topics. Richards (2018), identified the follow-
ing well-developed subsectors of cultural tourism:
cultural heritage tourism, film-induced tourism, and
literary tourism. These three themes also emerged
within our article search (Barber, 2018; Dominguez-
Quintero, Gonzélez-Rodriguez, & Paddison, 2018; Gy-
imothy, 2018; Io, 2018; Vinodan & Meera, 2018, Yu &
Xu, 2018;) however, sometimes the above-mentioned
terms were used interchangeably with the term ‘cul-
tural tourism’ and not as a subgroup. For example, Yu
and Xu (2018, p. 292) examine ‘the moral aspect of
literature and literary/cultural tourism’; in this case,
literary tourism is equated with cultural tourism.
Similarly, Gyimothy (2018, p. 392) explores Bolly-
wood-related film tourism in the Swiss Alps and, at the
beginning, states that it ‘reviews the phenomenon of
non-western popular cultural tourism’ We identified
the subfield of cultural heritage tourism within the re-
search of Dominguez-Quintero et al. (2018) and that
of Barber (2018) in which heritage and its presentation
are seen as a part of cultural tourism. The latter is fo-
cused on heritage-themed tours and trails, while the
former analyses the aspects of authenticity and satis-
faction within cultural - heritage tourism.
Additionally, Su and Teng (2018) discuss museum
tourism as a part of cultural tourism, while Chianeh,
Del Chiappa, and Ghasemi (2018) research religious
tourism and connect it with the concept of cultural
tourism and throughout the article discuss the de-
velopment of ‘cultural and religious’ tourism. Chen,
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King, and Lee (2018) similarly discuss ‘arts and cul-
tural tourism. Therefore, it seems it is not represented
as a subgroup of cultural tourism, but its equivalent.

Some of the definitions offered an extended view
of cultural tourism. They did not in a literary sense
provide subgroups of cultural tourism but a sort of ex-
tended versions of cultural tourism. Firstly, the term
‘creative tourism’ was found to be an extension of cul-
tural tourism, in which tourists co-create the experi-
ence and they are important actors in, for example,
museum activities (Richards & Wilson, 2006, in Ca-
marero, José Garrido, & Vicente, 2018). Similarly, the
concept of ‘eco-cultural tourism, which appeared in
two articles by Tiberghien, Bremner, and Milne (2018)
and Tibergien et al. (2018), according to Wallace and
Russel (2004, in Tiberghien et al., 2018, p. 309), com-
bines the ecological and cultural aspects of landscape
to create experiences for tourists.

Conclusion

Our research reveals the expected diversity of uses
of the term ‘cultural tourism. Through the selection
process of the articles, confined only to the keywords
and abstracts in which the term appeared, it was ob-
vious that the term cultural tourism is used in very
different contexts as well as researched within differ-
ent disciplines. The article search also confirmed the
trend, observed by Richards (2018), that recently there
has been a shift in research focus towards research-
ing cultural tourism topic in Asia, where the connec-
tion between tourism and culture is being redefined
as we identified many types of research that were im-
plemented in this context (for example., Chen et al.,
2018; Chiao et al., 2018; Chianeh et al. 2018; Io, 2018;
Libang et al., 2018; Tiberghien, 2018; Tiberghien et al.,
2018; Vinodan & Meera, 2018; Yang, 2018; Yu et al.,
2018; Wei, Qian, & Sun, 2018, Wijayanti & Damanik,
2018). The aim of the research was mainly to identify
the definitions of cultural tourism as they appear in the
most recent publications in this field, to see what the
prevailing definitions of cultural tourism are, and to
explore whether any older definitions occur in these
articles. The scope of this research is limited in the
sense that it focuses merely on recent publications,
unable to provide a wholesome perspective on such a
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broad term as ‘cultural tourism. However, looking at
the dilemma from another perspective, we managed
to obtain insight into fresh cultural tourism perspec-
tives.

It has to be noted, however, that a definition of
the term ‘cultural tourism’ was not provided in many
cases. It was used in the context of research as if its
meaning was self-explanatory. Those authors who
did explain the term provided definitions from many
possible angles. Some were placed in the context of
tourism management, while the prevailing ones were
approached from the perspective of culture. On the
one hand, this can be assigned to the fact that cultural
tourism is indeed a broad and multi-faced concept,
but on the other hand, the reason for this might be
that most of the research papers in our survey were
site-specific, allowing cultural tourism to appear in its
many taxonomies. Since currently there is no adequate
or universally accepted definition of this term and
the field of cultural tourism is expected to continue
to expand (UNWTO, 2018), the definitional challenges
are also bound to continue. Specifically, the interest in
tourism has been growing since the 1980s due to the
general growth in travel, the heritage boom (Hewi-
son, 1987, in Richards, 2018) and the identification of
cultural tourism as a form of tourism that can help
conserving culture as well as contribute to economic
growth. Since the 1990s, cultural tourism has been ori-
enting itself towards mass markets and has begun to
fragment into many niches (Richards, 2018); there has
also been intense growth in academic research.

However, how do the continuous growth of re-
search and the diversity of definitions affect the field
of cultural tourism? A number of articles with the key-
word ‘cultural tourismy’ were actually dealing with its
subfields and sometimes a term defining of the sub-
field, such as ‘heritage tourism’ was used interchange-
ably with the term ‘cultural tourism.

Might both the further growth and the fragmenta-
tion affect the understanding of the concept of cultural
tourism as an umbrella term? Due to this multi-faced
characteristic of cultural tourism, we also encountered
authors who listed the term cultural tourism in key-
words but failed to define it. This could also be as-
signed to the fact that cultural tourism has become
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a buzzword among tourism academics that is per-
haps no longer needed to be specifically defined, even
though there has not yet been a universally accepted
definition of it (Dolnicar, 2002).

References

Ap, . (1999). Arts/cultural tourism (Position paper prepared
for the Arts/Cultural Tourism Working Group). Hong
Kong Polytechnic University, Hong Kong.

Barber, B. L. (2018). Heritage tours and trails on foot in
Hong Kong: Towards a typology that crosses the tourist-
local divide. Journal of Heritage Tourism. Retrieved from
https://doi.org/10.1080/1743873X.2018.1510937

Bennett, T. (2015). Cultural studies and the culture concept.
Cultural Studies, 29(4), 546-568.

Bin Salim, M. A, Ibrahim, N. A. B., & Hassan, H. (2012).
Language for tourism: A review of literature. Procedia:
Social and Behavioural Sciences, 66, 136-143.

Blackwell, C. (1997). Tourism and cultural tourism: Some ba-
sic facts. Preservation Issues 7 (3). Retrieved from http://
www.umls.edu/services/library/blackstudies/
culttour.htm

Bonink, C. A. M. (1992). Cultural tourism development and
government policy (Unpublished ma dissertation). Rijk-
suniversiteit, Utrecht, The Netherlands.

Camarero, C., José Garrido, M., & Vicente, E. (2018). Does
it pay off for museums to foster creativity? The comple-
mentary effect of innovative visitor experiences. Journal
of Travel & Tourism Marketing. Retrieved from https://
doi.org/10.1080/10548408.2018.1497567

Chen, H., & Rahman, I. (2018). An analysis of engagement,
cultural contact, memorable tourism experience and
destination loyalty. Tourism Management Perspectives,
26, 153-163.

Chen Y. C,, King, B., & Lee, H.-W. (2018). Experiencing the
destination brand: Behavioural intentions of arts festi-
val tourists. Journal of Destination Marketing & Manage-
ment, 10, 61-67.

Chianeh, R. H., Del Chiappa, G., & Ghasemi, V. (2018).
Cultural and religious tourism development in Iran:
prospects and challenges. Anatolia, 29(2), 204-214.

Chiao, H. M., Chen, Y. L., & Huang, W. H. (2018). Examin-
ing the usability of an online virtual tour-guiding plat-
form for cultural tourism education. Journal of Hospital-
ity, Leisure, Sport & Tourism Education, 23, 29-38.

Dreyer, A. (2000). Der Markt fiir Kulturtourismus. In A.
Dreyer (Ed.), Kulturtourismus (pp. 25-48). Miinchen,
Germany: Oldenbourg.

Dolnicar, S. (2002). A review of data-driven market segmen-

108 | AcApEMICA TURISTICA, YEAR 11, NO. 2, DECEMBER 2018



TiNA OREL FRANK AND ZORANA MEDARIC

tation in tourism. Journal of Travel & Tourism Marketing,
12(1), 1-22.

Dominguez-Quintero, A. M., Gonzalez-Rodriguez, M. R.,
& Paddison, B. (2018) The mediating role of experience
quality on authenticity and satisfaction in the context of
cultural-heritage tourism. Current Issues in Tourism. Re-
trieved from http://www.doi.org/10.1080/13683500.2018
1502261

Fu, Y, Gao, Y., & Chai, L. (2014). Development status and
strategic choice of cultural tourism industry. Contempo-
rary Economics, 24, 25-27.

Gilbert, D. C. (1990). Conceptual issues in the meaning of
tourism. In C. P. Cooper (Ed.), Progress in tourism, recre-
ation and management (pp. 4-27). London, England:
Belhaven.

Gyiméthy, S. (2018). Transformations in destination texture:
Curry and Bollywood romance in the Swiss Alps. Tourist
Studies, 18(3), 292-314.

Herndndez-Mogollon, J. M., Duarte, P. A., & Folgado-Fer-
nandez, J. A. (2018). The contribution of cultural events
to the formation of the cognitive and affective images of
a tourist destination. Journal of Destination Marketing &
Management, 8, 170-178.

Hewison, R. (1987). The heritage industry: Britain in a climate
of decline. London, England: Methuen.

Hofstede, G. (1997). Cultures and organizations: Software of
the mind. New York, NY: McGraw Hill.

To, M. (2018). Collaboration between practitioners and pub-
lic agencies in preserving and promoting musical her-
itage in Macao. Journal of Heritage Tourism. Retrieved
from https://doi.org/10.1080/1743873X.2018.1452248

Jamal, T., & Robinson, M. (2009). Introduction. In T. Ja-
mal & M. Robinson (Ed.), The Sage handbook of tourism
studies (pp. 1-3). Los Angeles, ca: Sage.

Kaspar, C. (1996). Tourismus in Grundniss (5th ed.) Bern,
Switzerland: Paul Haupt.

Kim, H,, Lee, S., Uysal, M., Lim, J., & Ahn, K. (2015). Nature-
based tourism: Motivation and subjective well-being.
Journal of Travel & Tourism Marketing, 32(1), 1-21.

Libang, M., Wenjuan, C., & Jinghui, Q. (2018). Coordinated
evaluation and development model of oasis urbanization
from the perspective of new urbanization. Sustainable
Cities and Society, 39, 78-92.

Lickorish, L. J., & Jenkins C. L. (1997). An introduction to
tourism. Oxford, England: Butterworth-Heineman.

Mason, P. (2015). Impacts, planning and management. Lon-
don, England: Taylor & Francis.

MacCannell, D. (1993). Empty meeting grounds: The tourist
papers. London, England: Routledge.

CULTURAL TOURISM FROM AN ACADEMIC PERSPECTIVE

Mclntosh, R. W., & Goeldner, R. (1986). Tourism: Principles,
practices and philosophies. New York, Ny: Wiley.

McKercher, B., & Du Cros, H. (2002). The partnership be-
tween tourism and cultural heritage management. New
York, NY: Haworth.

Mieczkowski, Z. (1990). World trends in tourism and recre-
ation. New York, Ny: Peter Lang.

Planina, J., & Mihali¢ T. (2002). Ekonomika turizma. Ljub-
ljana: Ekonomska fakulteta.

Reisinger, Y. (1994). Tourist-host contact as a part of cultural
tourism. World Leisure & Recreation, 36(2), 24-28.

Richards, G. (1996). Cultural tourism in Europe. Wallingford,
England: cABI.

Richards, G. (2003). What is cultural tourism? Retrieved
from https://www.academia.edu/1869136/What_is
_Cultural_Tourism

Richards, G. (2018). Cultural tourism: A review of recent
research and trends. Journal of Hospitality and Tourism
Management, 36, 12-21.

Richards, G., & Wilson, J. (2006). Developing creativity in
tourist experiences: A solution to the serial reproduction
of culture? Tourism Management, 27(6), 1209-1223.

Rohrscheidt, A. M. V. (2008). Cultural tourism: Concerning
the definition. Turystyca Kulturowa, 1, 46-62.

Silberberg, T. (1995). Cultural tourism and business oppor-
tunities for museums and heritage sites. Tourism Man-
agement, 16(5), 361-365.

Smith, M., & Richards, G. (Eds.) (2013). The Routledge hand-
book of cultural tourism. London, England: Routledge.

Su, Y., & Teng, W. (2018). Contemplating museums’ service
failure: Extracting the service quality dimensions of mu-
seums from negative on-line reviews. Tourism Manage-
ment, 69, 214—222.

Schweitzer, C. (1999). The hot ticket to coollneetings. Asso-
ciation Management 51(8), 121-130.

Tiberghien, G. (2018). Managing the planning and develop-
ment of authentic eco-cultural tourism in Kazakhstan.
Tourism Planning & Development. Retrieved from https:
//doi.org/10.1080/21568316.2018.1501733

Tiberghien, G., Bremner, H., & Milne, S. (2018). Authenti-
cating eco-cultural tourism in Kazakhstan: A supply side
perspective. Journal of Ecotourism, 17(3), 306-319.

Tomlinson, J. (1991). Cultural imperialism: A critical intro-
duction. London, England: Pinter.

Tylor, E. B. (1871). Primitive culture: Researches into the devel-
opment of mythology, philosophy, religion, language, art
and custom. London, England: Murray.

Urry, J. (1990). The tourist gaze: Leisure and travel in contem-
porary societies. London, England: Sage.

ACADEMICA TURISTICA, YEAR 11, NO. 2, DECEMBER 2018 | 109



TiNA OREL FRANK AND ZORANA MEDARIC

Vanhove, N. (2005). The Economics of tourism destinations.
London, England: Elsevier.

Vinodan, A., & Meera, S. (2018). Exploring the relevance of
cultural resource management: A case study of Kalari-
payattu. Journal of Heritage Management, 3(1), 71-86.

Yang, L. (2018). Cultural tourism in a replicated old town:
Tourists’ views. Tourism Planning & Development. Re-
trieved from https://doi.org/10.1080/21568316.2018
1470998

Yu, T., & Xu, H. (2018). Moral gaze at literary places: Expe-
riencing ‘being the first to worry and the last to enjoy’
at Yueyang Tower in China. Tourism Management, 65,
292-302.

Wallace, G., & Russell, A. (2004). Eco-cultural tourism as
a means for the sustainable development of culturally
marginal and environmentally sensitive regions. Tourist
Studies, 4(3), 235-254.

Wei, L., Qian, J., & Sun, J. (2018). Self-orientalism, joke-work
and host-tourist relation. Annals of Tourism Research, 68,
89-99.

Wijayanti, A., & Damanik, J. (2018). Analysis of the tourist
experience of management of a heritage tourism prod-
uct: Case study of the Sultan Palace of Yogyakarta, In-
donesia. Journal of Heritage Tourism. Retrieved from
https://doi.org/10.1080/1743873X.2018.1494182

UNWTO. (1985). The states role in protecting and promoting
culture as a factor in tourism development and the proper
use and exploitation of the national cultural heritage of
sites and monuments for tourists. Madrid, Spain: World
Travel Organization.

CULTURAL TOURISM FROM AN ACADEMIC PERSPECTIVE

UNWTO. (1993). Recommendations on tourism statistics. Mad-
rid, Spain: World Travel Organization.

UNWTO. (2017 15 January). 2017 international tourism re-
sults: The highest in seven years. Retrieved from http://
media.unwto.org/press-release/2018-01-15/2017
-international-tourism-results-highest-seven-years

UNWTO. (2018). Tourism and culture synergies. Madrid,
Spain: World Travel Organization.

World Travel & Tourism Council. (2017). Travel and tourism
economic impact 2017: World. Retrieved from https://
www.wttc.org/-/media/files/reports/economic
-impact-research/regions-2017/world2017.pdf

Zeppel, H. (1992). Cultural tourism in Australia: A growing
travel trend. Townsville, Australia: James Cook Univer-
sity.

Zeppell, H., and Hall, C. M. (1991). Selling art and history:
Cultural heritage and tourism. Journal of Tourism Stud-
ies, 2(1), 29—45.

oo¢e

This paper is published under the terms of the
Attribution- NonCommercial-NoDerivatives 4.0
International (cc BY-NC-ND 4.0) License.

110 | AcapeEmicA TurisTICA, YEAR 11, NO. 2, DECEMBER 2018



